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Introducing SaverLife
Leveraging financial technology to build habits of saving
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EARN and SaverLife
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A national community 
of 115,000+ members 

seeking to improve 
their financial lives

A non-profit with over 
15 years of 

experience helping 
working families 

achieve prosperity 
through savings

saverlife.orgearn.org
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Introducing SaverLife
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SaverLife is an online savings community created to 

help people become better savers and develop 

financial stability.
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How Does it Work?
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SaverLife Members Receive:
• Tips via email from SaverLife’s certified financial coach 

• Cash incentives, games, and prizes

• Personalized user dashboard
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A Library of Resources

saverlife.org/resources
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Prize-Linked Savings
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Seasonal Promotions

7



earn.org |        facebook.com/earnorg
twitter.com/earn |      youtube.com/earn

Saving Makes a Difference

Households with a savings cushion of 

just $250 to $749 are less 

likely to be evicted, miss a housing or 
utility payment, or receive public 
benefits after a financial shock, 

according to research from the Urban 
Institute.



earn.org |        facebook.com/earnorg
twitter.com/earn |      youtube.com/earn

Integrating SaverLife in 
Nonprofit Work
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Partner Support
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A free and easy way to help clients kick-start habits of saving

High-quality financial education from a certified financial coach 

Professionally prepared social media and press kit

A scalable, easy-to-use platform to engage more clients

Support and updates from EARN Partner and Support Teams
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Best Practices for Using 
SaverLife
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Sign-up at 

SaverLife.org
Partners often 

sign up staff to 

better 

understand and 

communicate the 

program.

Integrate into 

existing work
When individuals 

hear about SaverLife

from a trusted 

coach or partner, 

they are more likely 

to sign-up. 

Use digital 

outreach 
The most effective 

partners use both 

digital and in-person 

outreach for 

SaverLife

recruitment.
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Our Work with Partners
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Saira’s Story
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